EMAIL MARKETING COMPLIANCE QUESTIONNAIRE

Please confirm the legal basis for the processing of
data at WBM. Please provide details of the Database
including the company name, registered address and

The objective of this questionnaire is two-fold.
Firstly, to demonstrate our commitment to compliance

with all existing Data Protection legislation including the
GDPR. Secondly to facilitate the due diligence process
we advise prospective clients to complete and retain for
any enquiries from regulators such as the Information
Commissioners Office (ICO). We do this by under NDA
disclosing the provenance or our Data Sources and
specifics of the operating processes relevant to the
execution of any given campaign compliantly.

This document has been compiled by Piers de Grouchy
acting DPO for We Breathe Media who is accountable
for all data compliance related queries and contactable
via

For further information on We Breathe Media please
visit our our and our

company number.

The basis for WBM processing data is LEGITIMATE
INTEREST.

WBM Manage multiple email data bases in the UK, across
Europe and Australia. We confirm that all databases
under our management have valid opt in details which
can be provided to a recipient or data subject upon
request or in the case of a formal Subject Access Request
(DSAR).

Prior to onboarding databases our DPO completes a
due diligence process where both relevant consent and
privacy policies (FPN) are reviewed and approved. This
ensures all data we access has been obtained Lawfully,
fairly and transparently.

CAPITAL TOWER, 91 WATERLOO ROAD, LONDON SE1 8RT
0203 002 2822 / INFO@WEBREATHEMEDIA.COM
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Please explain how you obtained consent from the proposed recipient of the marketing email. Please provide clear details
of the method used (for example, the individual ticked a box when they entered a competition). Please provide screen
shots of the consent gathering process and a copy of the exact wording provided to the individual at the time of obtaining
the consent.

Please see the following information linked to our data sources. Here you can see how consent is freely given through
positive opt in. Consent and its processing purpose are unambiguous, prominent, separate from general terms with data
subjects given specific information as to why and what campaign vertical they will be contacted about.

ldaniti

Oferting

ROCK
THE OFFERS

ALDANITI INTERNATIONAL NETWORK, LTD

WEBSITE:
http://www.aldanitinetwork.com

LINK TO OPT-IN PAGE:
http://eu.aldaniti.net/wingames/iphone/en-GB/step1

LINK TO TERMS & CONDITIONS:
http://eu.aldaniti.net/wingames/iphone/en-GB/step1

OFFERTING

WEBSITE:
http://www.oferting.co.uk

LINK TO OPT-IN PAGE:
https://user.oferting.net/new?_ga=

LINK TO TERMS & CONDITIONS:
http://www.oferting.co.uk/privacy-policy

ROCK THE OFFERS

WEBSITE:
http://rocktheoffers.com

LINK TO OPT-IN PAGE:
http://rocktheoffers.com/?idioma=en

LINK TO TERMS & CONDITIONS:
http://rocktheoffers.com/?idioma=en

€2 Daily-News

TRAVELLERS

DAILY NEWS CLUB

WEBSITE:
http://daily-news.club

LINK TO OPT-IN PAGE:
http://daily-news.club/?idioma=en

LINK TO TERMS & CONDITIONS:
http://daily-news.club/?idioma=en

GARDENERS CLUB

WEBSITE:
https://www.gardeners-club.co.uk/

LINK TO OPT-IN PAGE:
http://www.gardeners-club.co.uk/sign-up/

LINK TO TERMS & CONDITIONS:
http://www.web-clubs.co.uk/terms-conditions/

TRAVELLERS CLUB

WEBSITE:
https://travellers-club.co.uk

LINK TO OPT-IN PAGE:
http://travellers-club.co.uk/sign-up

LINK TO TERMS & CONDITIONS:
http://www.web-clubs.co.uk/terms-conditions

PrizeReactor

PRIZE REACTOR

WEBSITE:
https://prizereactor.co.uk/

LINK TO OPT-IN PAGE:
https://prizereactor.co.uk/register

LINK TO TERMS & CONDITIONS:
https://prizereactor.co.uk/privacy-policy

UNIONJACK FREEBIES

WEBSITE:
http://www.freebiesdownunder.com/pages/AU/FDU/home.ph

LINK TO OPT-IN PAGE:
http://www.unionjackfreebies.co.uk/pages/UK/UJF/iphone.
php?cn=1758&pid=133

LINK TO TERMS & CONDITIONS:
http://www.unionjackfreebies.co.uk/pages/UK/privacy.htm

YOUR BABY CLUB

WEBSITE:
https://www.yourbabyclub.co.uk

LINK TO OPT-IN PAGE:
https://www.yourbabyclub.co.uk

LINK TO TERMS & CONDITIONS:
https://www.yourbabyclub.co.uk/Home/Terms




Coupontgo

Homeowners Club

COUPON & GO

WEBSITE:
2//uk. nan

LINK TO OPT-IN PAGE:
https://user.couponandgo.com/new? ga=2.

LINK TO TERMS & CONDITIONS:
http://uk.couponandgo.com/privacy-policy

HOMEOWNERS CLUB

WEBSITE:
https://www.homeowners-club.co.uk/

LINK TO OPT-IN PAGE:
http://www.homeowners-club.co.uk/sign-up/

LINK TO TERMS & CONDITIONS:
http://www.web-clubs.co.uk/terms-conditions/

TECH LOVERS

WEBSITE:
https://techlovers.co.uk/

LINK TO OPT-IN PAGE:
https://techlovers.co.uk/

LINK TO TERMS & CONDITIONS:
http://techlovers.co.uk/politicaprivacidad.php

MY FINANCE OFFERS

WEBSITE:
https://www.myfinanceoffers.co.uk

LINK TO OPT-IN PAGE:
https//www.myfinanceoffers.co.uk/register

LINK TO TERMS & CONDITIONS:
https://www.myfinanceoffers.co.uk/privacy-policy

JOB IN A CLICK

WEBSITE:
https://uk.jobinaclick.net/

LINK TO OPT-IN PAGE:

https://uk jobinaclick.net/registration/index.
php?campaign=organico&version=1

LINK TO TERMS & CONDITIONS:

https://uk jobinaclick.net/registration/index.
php?module=site&method=privacy

REWARD LIFESTYLES

WEBSITE:
http://www.rewardslifestyles.com

LINK TO OPT-IN PAGE:

http://www.rewardslifestyles.com/pages/privacy.html

LINK TO TERMS & CONDITIONS:
http://www.rewardslifestyles.com/

DEAL BISTRO

WEBSITE:
http://dealbistro.co.uk

LINK TO OPT-IN PAGE:
http//dealbistro.co.uk

LINK TO TERMS & CONDITIONS:
http://dealbistro.co.uk/privacy

THE BIG DISCOUNT CLUB

WEBSITE:
http://thebigdiscount.club/

LINK TO OPT-IN PAGE:
http://thebigdiscount.club/?idioma=en

LINK TO TERMS & CONDITIONS:
http://thebigdiscount.club/?idioma=en

VINO CLUB

WEBSITE:
https://www.vino-club.co.uk/

LINK TO OPT-IN PAGE:
http://www.vino-club.co.uk/sign-up/

LINK TO TERMS & CONDITIONS:
http://www.web-clubs.co.uk/terms-conditions/

PRESS TITLES

WEBSITE:
http://www.presstitles.com

LINK TO OPT-IN PAGE:
http:/Awww.presstitles.com

LINK TO TERMS & CONDITIONS:
http://www.presstitles.com/page/privacy-policy

GREEN FLAMINGO

WEBSITE:

https://win-greatproducts-uk.com/en_uk/tr
fashionshopping?affid=preview
LINK TO OPT-IN PAGE:

https://win-greatproducts-uk.com/en_uk/tr

fashionshopping?affid=preview#
LINK TO TERMS & CONDITIONS:

https://win-greatproducts-uk.com/en_uk/tr
fashionshopping?affid=preview#

SOAP BOX

WEBSITE:
https://www.soapboxsurvey.co.uk/

LINK TO OPT-IN PAGE:
https://www.soapboxsurvey.co.uk/

LINK TO TERMS & CONDITIONS:
hhttps://www. XSUIVe

VANIKI

WEBSITE:
http://vaniki.co.uk/

LINK TO OPT-IN PAGE:
http://vaniki.co.uk/

LINK TO TERMS & CONDITIONS:
http://vaniki.co.uk/

OFFER HOUSE

WEBSITE:
http://offer-h m/default.html

LINK TO OPT-IN PAGE:
http://offer-house.com/default.html

LINK TO TERMS & CONDITIONS:
http://offer-house.com/privacy-policy.html

TRAVEL INSURANCE

WEBSITE:
http://travelers-insurance.co.uk/index.html

LINK TO OPT-IN PAGE:
http://travelers-insurance.co.uk/index.html

LINK TO TERMS & CONDITIONS:

http://travelers-insurance.co.uk/privacy-policy/index.html




Please confirm that the proposed recipient of the marketing email
has consented to receiving marketing emails within the relevant
industry vertical. Please provide links or copies of the exact wording
used to highlight this to the proposed recipient.

We expect all consents to be current
and valid. Please confirm whether all of
the proposed recipients on your email
marketing list have been contacted

by you (or the third party (as the case
may be) with marketing offers and
promotions within the previous 3
months and that no recipient of such
marketing has opted out or otherwise
withdrawn their consent or asked to be
removed from the marketing activities
proposed by the arrangement with us.

Please review the above privacy policies where you can see recipients
have consented to receive campaigns in this vertical. You can see

here that consent or positive opt in has been freely given via a clear,
prominent, specific, unambiguous box that is separate from the
general terms and conditions of the website. We are comfortable that
this is lawful, fair and transparent.

We can confirm all recipients have
been contacted by us in the previous
3 months. We confirm that the data
we access is accurate and relevant.
Should a recipient ‘opt out’ they
are removed instantly from future

Please confirm the date range of the consents obtained from the
proposed recipients of the marketing emails Please provide evidence
to support when the consents were collected and explain how you
keep records of such consent.

mailings from WBM. These Opt-outs
are communicated to the data owners
and removed from future mailings. To
confirm if a recipient has opted out of
WBM Mailings we never mail them again
- these opts outs are communicated to
our data owners also.

WBM are using data with an opt in date or time stamp 0-18 months
old. We utilise data older than this is the instances where we know the
Data Subject to have engaged or transacted with us. We believe this to
be adequate and relevant for marketing purposes.

Data with older timestamps is retained by us as part of our suppression
process to ensure data subjects requests are adhered to. For example
if a recipients requests that WBM never contacts them again we have
to retain this record and information to adhere to the request.




Please explain in detail how the unsubscribe function
operates. How often do you supress your data and

how quickly do you process unsubscribe requests
from individuals? Please provide relevant screenshots

Please provide details of membership of any relevant
Trade Bodies, Accreditations and any relevant training
the campaign team may have.

(if applicable) to demonstrate the process.

Consent can be withdrawn at any point freely and
instantly forming part of our Master Suppression
folder.

All mailings contain at least 1 active unsubscribe link
which internally we confirm are functioning in the
testing process. These are also provided to clients in
campaign previews for you to check. Once a recipient
unsubscribes they will receive no further emails from
WBM. Please note recipients are unsubscribing for our
data NOT from the clients internal or future mailings.

This is updated in real time and all future sends are
run against this file. This suppression file is shared
weekly with our data owners to action and vice versa.
On the basis that we never send a recipient the same
offer twice in a 1-week period there is 0 chance of a
recipient receiving an email from WBM or a client once
they have unsubscribed.

In the rare case when a data subject complains or
requests opt in directly from the client please enact
our complaints or DSAR process in point 8.

Click Labs Group are DMA accredited and adhere to
the ongoing DMA Code

We Breathe Media are ICO Registered. Registration
number ZA02195

All We Breathe Media staff have been and continue to
be trained by external data protection specialists as
we well as attending multiple sessions with the DMA.
We are also trained on all forthcoming potential legal
updates e.g. E-Privacy Regulation so that we are bet
positioned to update our clients and keep our DPIA's
current.




Please confirm that all marketing emails sent by you containing our content will: (a) include the name of the data source
in the email “From” line as the sender and the brand name and (b) contain the registered name, company number and
registered address of the affiliate in the footer of the email.

We can confirm this and have detailed an example of how emails
appear in a recipient inbox as well as once opened

WBM maintain a 3-layer approval process prior to any campaign e
deployment in which these details as well as the unsubscribe

functionality are tested. Specifically your Account Manager, then

escalation to Account Director prior to getting final approval from

the client. No campaign is deployed without client approval.
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Please detail your complaint procedure regarding Data Subject Access
Requests (DSAR). If applicable, please provide the number of complaints you
have received in the last year and the average resolution time.

In the cases of opt in requests, DSAR’s or complaints made directly to the client
we brief client to enact and follow the below process;

@ Email be sent as soon as received to your account manager and
compliance@webreathemedia.com with the subject line DSAR or OPT
IN.

@ In this email please provide the email received by the Data Subject so
we can be certain the complaint is linked to our activity and personal
information can be released.

CLG will resolve directly with the recipient within 48 hours of receipt -
well within our 40-day response window stipulated under GDPR.

@ CLG will inform client DPO once the matter has been closed.

Please ensure that if any personal information is being share it is done so in
either a password protected or encrypted fashion and that relevant contacts
are aware of the 40 days response time to such complaints.

We have not received any complaints about how we have processed DSAR's
since May 2018 or from Opt-in Requests prior to this. No concerns have been
raised against WBM with the ICO. We receive on average 10-15 Opt in requests
per month which based on traffic volumes is a fraction or a percent.

ever been the subject of
any investigation by any
regulatory body including the
Information Commissioner’s
Office (ICO) or the Advertising
Standards Agency (or local
equivalent).

@ Please confirm if you have

We Breathe Media have
not been the subject of
any investigation by any
regulatory body. Should this
situation change all clients will
be immediately be informed.

Specifically in relation to data
breaches both clients and the
ICO would be immediately
informed of the nature of
the breach, the number of
data subjects involved, the
categories of data and our
proposed mitigation. Our
data breach response plan
would be managed by our
DPO.




@ Please explain the transfer of data in the execution of a campaign and is any data transferred outside of the EU?

When WBM send a campaign email traffic is sent directly to the client side / landing page. Data related to the campaign
which does include personal data is passed directly into your CRM. We require no visibility of this.

In the process of tracking the volume of leads deliver as part of the campaign place a tracking pixel on the Clients site. The
only online identifier which may viewed as personal information is the recipients IP address.

CONTACT US

PIERS DE GROUCHY

MANAGING DIRECTOR

piers@webreathemedia.com
0207 098 9878




